206.713.2204
jessiewyliedesign@gmail.com
jessiewylie.com

ART DIRECTION for creative teams
VISUAL DESIGN for digital & print
EVENT campaign marketing

BRAND DEVELOPMENT & strategy
STRATEGIC PROCESS & workflow design
B2B & B2C communications
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CYCLING CAMPAIGN
Group Health

Story

Cycling campaign to promote
healthy activity in the community.
Partnership with Cascade Bicycle.

Role
Design
(Art direction by Mike Dieringer)

Deliverables
Limited edition screenprint poster,
print ads

Get back that feeling at
www.cyclingforhealth.org

€2 GroupHealth

* * % 20]0***
HOW In-House Award Winner

Samples available print ad poster

Get back that feeling at
www.cyclingforhealth.org

@ GroupHealth



http://www.jessiewylie.com

Eé gg E 206.713.2204 | jessiewyliedesign@gmail.com | jessiewylie.com

CHILDREN PROTECTED

6,600

CONTRIBUTION IMPACT CHILDREN PROTECTED
MAILER o i

Story
Post-donation communication

for a Group Health Foundation *kk D] HAH
fundraiser for childhood IN-HOUSE AGENCY FORUM
immunizations Award Winner

Samples available

Role

Concept, art direction, design
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Deliverables

Direct mail bandage envelope

with peel back card.

i . .

()M'C’]-'F Yes, getting a shot can hurt a little. |
But the result is big: Your contribution at lost year's Gift of Health Gala means more than 6,600 children |
in need have been vaccinated. That litle "ouch” means they're now protected from dangerous, infectious,

‘sometimes debilitating, and preventable dissaes. |

Wn'h nearbf 9nwﬂ:i§d,0¥ our state's ehildren not fully immunized, you're halping 1o reduce this statistic and

p_rgiiide much needgdpmtgchoﬂ for our d‘:io‘len and oair_wmmunitiu.!hank.wu for your support of this

inpaant e

Sincersly, . }
e V- |Flindn s

Laura W. Refirmann, FAHP Gmml—[eall.h.
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DIRECT MAIL
Occupational Health
Exam Service

Audience

Public service industry employees.
Awareness mailer for certification
exams at Group Health - even if
they're not a member.

Role
Concept, design

Deliverables:

A series of postcards targeting bus
drivers, firefighters, and

police officers

* * * 2009***
GD USA Award Winner

Samples available

Front

e S —

€ GroupHealth

€7 GroupHealth

206.713.2204 | jessiewyliedesign@gmail.com | jessiewylie.com

Open panel

NEITHER WOULD WE.

When it comes to serving our community, we have a
lotin common. Like you, we're specialists. We know

whats required to get the job done. And just I
we provide our services to everyone.
You can depend 0

and the expertise of our special trained iff, to mest
“the unique requirements of your COL Mcal exams.
and any other occupational health needs you may have.

you want the best o ploye
We believe it starts with getting the best from us-

NEITHER WOULD WE.

When it comes to serving our community, we have a lot
in common. Like you, we're specialists. We know what's
required to get the job done. And just like you, we
provide our services to everyone.

You can depend on our occupational medicine clinics,
and the expertise of our specially trained staff, to meet
the unique requirements of your LEOFF medical exams
and any other occupational health needs you may have.

We know you want the best from your employees.
We believe it starts with getting the best from us.

NEITHER WOULD WE.

When it comes to serving our community, we have a
lot in common. Like you, we're specialists. We know
what's required to get the job done. And just like you,
we provide our services to everyone.

You can depend on our cccupational medicine clinics,

and the expertise of our spedially trained staff, to meet
the unique requirements of your LEOFF medical exams.
and any other occupational health needs you may have.

\We know you want the best from your employees.
i h getting the best from us.
We believe it starts with g g @ GroupHealth
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GALA INVITATION SUITE
Group Health Foundation

Story

Annual fundraising event for
causes supported by the Group
Health Foundation. Travel theme,
set in the 1930’s following a
fictious explorer with a revealing
discovery. Correspondence to the
audience is part of the storyline,
as if they were good friends with

the traveler, financing his mission.

Role
Concept development,

engineering, some illustration

Deliverables:
Turkish fold invitation, event book
and envelope

206.713.2204 | jessiewyliedesign@gmail.com | jessiewylie.com
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PRODUCT CATALOG
Burley Design Cooperative

Story

Burley operated as a worker-owned
cooperative from its inception in
1978 until June 2006, when the
company converted fo a private
corporation. It has since then
discontinued bike production. This
is one of the last catalogs | created
prior to the sale of the company,

section spreads shown here.

Role

Everything from concept pitch
to final production - including
photoshoot coordination and

direction.

Deliverables
32-page product catalog, images

for various media applications.

Burley Recumbents

road bike shows our dedication to making timeless
products that will provide years of fun, excitement,
and satisfaction. These bicycles are designed to ride
greatwherever you choose: the evening crits, weekend
stage races, century rides, or lunchtime sun-tanning
rides (our favorite); the only limit is your imagination.

Manufactured in Eugene, Oregon, each frame is built
by hand by people who are passionate about their
craftsmanship as well as about cycling. Our frame
desi i the perfect rideli i
comfortable, and responsive. We select some of the
highest quality components available to ensure reliable
performance and function. Our lifetime frame warranty
also ensures that your new bike will never let you down.

Road fHikes:

15:

Ourroad fames.

E s,

‘uable igh.

qualty s, s, powdercating s envicrmentall fiendly - ractcllypoluon e
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Burley Trailers

The World's Finast Child Trailers

At Burley we are committed to building the highest-
quality famlly cycling products In the world, We have been
designing, testing and manufacturing child trallers for over
27 years in Oregon's Willamerse Valley. While yous kids

are enjoying the fun and comiort of a Burley trailer, youl
apgreciate the peace of mind that comes fiom knowing
they'ie i i the safidt bacycle-trasler iriacle

Burley frailers are versatile. With sasy-to-se jogaer or
walker accessorles, Burley trailers can go wherever you and
your chifdren want to fake ther - for a run, a stroll in the
park, ora walk around the block.

Desiged for everyday use, Burley tallers are not only serme
of the fightest on the matket, they are also the sturdiest and
mask stablle. Because of the minimal weight. precie hitch
positianing, and specially engineered wheels, you will barely
notice that you are pulling a Burley trailer, Even atspeed,
our trailers frack with precision.

— Trpilers

be proud

Tandems
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Trailers

Weazaz

PRODUCT CATALOG
Burley Design Cooperative

I 14 4 T N BT T r e w1
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Shown with Walk'n Roller™ ki

d’Lite

The Highest Quality Trailer On The Road

Solo
The Ultimate in Single Child Transport

Burey puts the weight where it counis!
Overhafof the uaiesweightis found inthe proectivefiamework

O LTI
e

Sl‘o r war = ThedLite features the ultimatein comfortandsafety 2 Youcanwalkit jogit,ortowitbehindyourbike.
foryour child. Soft, pli "'_ 5 " ; ‘;:JL‘:;HX “mm%” aton Your child will ride in the comfort of a padded
to mmmaﬁm your child’s helmet o!]:ev e e Saomptpoeden | harnessand seatwith an adjustable sunscreen.

B | d k d suspension that F“;;?;agamsl even the biggest s ‘and wheel guard Burley’s superior stability means that you and

urley operated as a worker-owne ingsitienst Tredfsiduieintile: gy St
2 * per i jog on the roughest terrain or compete in the
HiforIse WAy a a0 SOU R Wt to g5, B fuw.m " most aggressive after season-sales at the mall.

Ao from ans s
ach Mo

cooperative from its inception in
1978 until June 2006, when the
company converted fo a private

; s reabicent Cary o woru skl
oces e Sk cempc g v Tk oy %
Spaclsliopaecior o gams e b1 et Fols ont otk nscondt.
Coriibarton st mecovr o el oo
(uietames et et ndch.

\s Folds side-to-side quicky without ool

corporation. It has since then

Recumbents

discontinued bike production. This St s
men’s /
road bikes

The rear triangle is one of the
defining features of Burley
road frames. The custom-

is one of the last catalogs | created

Fox Hollow

Heading south out of Fuigene, Django
Fox Hollow Road - a steep, reefined ascent with
qorazosviews of the WilametteValley. Inspired by

Like the HepCat, the Diango Is a cutting-edge
e tecumbent, but with a more

prior to the sale of the company,

pefor

section spreads shown here.

drawn straight chainstays
provide lateral stiffness,
assuring that all the power put
into the pedalsis translated
to the rear wheel, not

lost to frame flex. The
s-bent seatstays provide

ihis spe
1o deliver the performance needed to fide here ight
weight, stif, nimble-handing, comfostable n and
out of the saddle, and durable. The 2006 Fox Hollow
comesequipped with Shirmano Uegracomponents,
Ritchey Pro handietar, stem and seatpost, Alpha
catbon fork,and Velomax Cicut wheels.

comfortable vertical
RO I e compliance to take the am with my new
edge off those rough re Derek Swift, a very enthusiastic Burley owner, holds
E hing f iteh it et s mial b s
show that you CAN have he Wolf Greek has all Oklahoma called the Freewheel * soared across the
verything from concept pitc Al i e ke

accessibleprice tag, The Django features the same
wed frame geometty with a component
tion pickest for pesformance, function,and
value. Enjoy ground-hugging cornering, smooth
povier delivery, all day comfort and the speed that
comesvith a esponsive, aetodynamic machine.

youformaking agreatbike”
to final production - including
photoshoot coordination and e poeGoe ot caro
Wl Creek is one of the classic road rides in Oregon. 1t includes epic <l Cruising pasta sl white chapel on  gently curving, Low,ight and fas. The HepCats Convertible Wheelbase Bicycle - the Canto uses asimpleand
. . chaler scents, winding cuves and incredible vistas, Our Wolf Creek bicycle wooded downhill oad - the Pine Grove Iives upto the Groar desed okl o robust indirect steering system (o place the steeting mast
Irection. was Gesignisl with 145 popr course i mindh Bute's Tohtielghi e frame, el ol e It s ormed after, This Biyele s 5 ks 1 the sl of the sismia axs 45 possbia

The resull i 2 natural siesting and handiing feel.
Siicks will have you scatting 3 tune 1o your smooth With the Cantas convertibily, you can enjoy the
caden salldovm the road in harmony with the Ightuscight, cisp handing of & short wheelbase
world arourd you or the comfortable, relaved! fde aforded by 2
: longer wheelbase. The choice s yours.

coupled with Shimano Dura-Ace components, an Alpha Q full-carbon fork, and fearues the same True Temper OXPlatinum fiame.as
ocally buil wheels willal z fins, ou popular Wolf Creck model, but with afordably
carve the tightest comers, and enjoy the incredible view:

components, and Schwelbe Marathon

and a custorn Burley carbon
thepefectintoduction o the classic Burley line

Deliverables

32-page product catalog, images
for various media applications.
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SMALL BUSINESS
GROUP

PLAN AND BENEFIT DETAILS
Here's akey to the plan names

and designations youllfind on the
following pages, and on explanation
of the benefits you'l find in our plan
summary grids.

o Determine whether you'll offer 1 or 2 plans
TO OFFER 2 PLANS:
 Youmust have at least 10 employees.

G rou He a [U-' « You can offer any combination of Core and Access PPO plans.
p + Groups with 10-24 employees must have at least 3 employees

enrolled in each plan. Employer Contribution plans
These are specific types of health
savings account (HSA) plans that
allow you to cortribute upto $225
per calendar year to an employee’s
HsA while keeping the plan within the
approved Siler metalevel (actuarial
range).

« Groups with more than 25 employees must have at least 5
employees enrolled in each plan.

SALES BROCHURES
Health Plan Benefits

Welcome to an entirely new suite of plans
from Group Health for 2016.

e Decide on your provider network(s)

Our biggest, most exciting addition? Access PPO. ooperatie . T

Employee Only plans
These include coverage for employees
only. Spouses and dependents are

not eligible for this coverage, allowing

Thousands of quality providers and Hundreds of thousands of providers.
It includes more than 600,000 providers and facilities faciltes, including: dfacil ide, includ

G T et Washington Healthplanfinder and
« Group Health Medical Centers clinics receive tax credits, when applicable.

nationwide, and features the doctors at Group Health

« More than 1,000" providers at
enters.

Medical Centers who are also at the heart of our value . Corirs. | = HSA plans

ik sMAe These allow employees to opena

Physcons Mool Fancscn, personalheoltsovins occount (163
that can be used to pay for eligible

» More than 9,000 additional
network providers and faciities

driven Core network plans. They help make Access PPO

PeaceHlealth, Providence, and more

one of the largest—if not the largest—PPO available in

Audience

« FirstC
ctite g an HSA with their own financial
the state. for Oregon, Alaska, Montana, Idaho, open an
andWashington institution and the money they

These are our mos

Small business (1-50 employees)

What is an “enhanced” benefit? Access PO is the only PPO network that gives you in-network access to the.
quality doctors at Group Health Medical Centers. When you choose these doctors—and other select high-performing
the major areas you'll enjoy the reduced cost shares seen in the “In network

for groups of every,

2016 Group Health Options, Inc. plan
Access PPO Provider Network

making those plan|

enhanced” column,

Role

your employees to

Concept, art direction, design

Deliverable
16-page brochure

mpare your

plan options

Plans for small businesses

Value-driven
Core network plans
and ALL NEW
choice-driven
Access PPO plans

CALENDAR COSTS

ACCESS PPO VisitsPlus SILVER
Innetwork enhanced  Innetwork standard Outof network

ACCESS PPO VisitsPlus GOLD
Innetwork enhanced  Innetworkstandard  Outof network

ACCESS PPO VisitsPlus PLATINUM
Innetwork enhonced  Innetwork standard  Out of network

Annual deductible

33,800 Member

$1,200Member.

1500 Mermber/

Member coinsurance

30%

47800 Fomily
s0%

1600 Member/ $1,200 Farmlly

$2.00Fami
0%

4250 Mermber /3500 Farly

10%

$500Member/
$1.000Fomily

so%

Out-of-pocket maximum

$6.350 Membe / 312,700 Farnlly

$19050 Member [

138100 Famly $4,500Menn

$9,000 Fornily

$13,500 Member /
427000 Famly

$2,000 Member /34,000 Farnly

$6,000 Member
412000 Fomlly

COMMONLY USED BENEFITS

After deductble s met. you pay:

After deductible s met, you pay:

After deductible is met, you pay-

Office visits
Primory and speclolty care.
Acupuncture—12vislts PCY
Manipulative thetapy—10 visits PCY
Adultvision exam—1 exam FCY-
Hardware: 100 allowance

Unlimited office visits prio to deductible:

335 Primarye
455 Speciaty &

0%

Unlimited office visits prior to deductible

50%

Unlimited office visits prior to deductible

0Prmory#. 420 Prmory e
$25 Speciaky & 435 Speclaty®

Prescription drugs
Costs par 30-day supply

Generic 4108 Genen

Brond 340 Brand 3458 Not covered
ie

Specialy Speciaty:

.

w0ie

Not covered

Generic$5 Generic §10@
Biand: 3158 rand $200
Specilty. 40% ¢ Specialy: 40%

ot covered

Mall order prescription drugs
Costs et 30-daysupply Upta @ S0-0ay supply,
Except specialty

Generic $10
Brond 30
Specialy: 5

Notcovered

Notcovered

Genzric 35
Biand 3158
Specialy: 40% 4

Not covered.

Urgent care ot designated urgent core centet

325 pumary e 335 Prmory @ 50%

50%

$10Prmary e $20Prmarye

50%

Hospitalization

30%

50%

50%

50%

Emergency services

$2004 30%

42004 30%

OTHER ESSENTIAL BENEFITS

42004 20%

52004 10%

$200410%

Preventive services

0%

0%

Covered nful

s0%

Maternity.
Routin outpatient prenatal ond postparturt viis
Labor and delvery: Hospitlinpatient/outpatient surgery

Laboratory and radiology services

o nfull®

0% 20%

50%

50%

0%

Rehabilitative and habilitative services
Inpatient rehablitation—30 days PCY
Qutpatient rehabiliation—25 visis PCY
OME

0%

0
$305peciakye

0%

435 Specioly e
0%

50%

Ambulatory outpatlent services

50%

50%

10%

50%

Pediatric vision

Covered formembers up toage 19

1 foutine exam per year: 1 palroffenses ond frames PCY.
o annualsupply of contacts nlleu o asses

Covered nfulle

Routineaye

2xam 50% Covered infulle

Routinesye
exam S0%

Coversdinfull e

Routine eye.
exam 50%

@ Deductible

notapply | PCY = Per Cal

PRIMARY
ooy » Farniy e
Osteopothy » Pediacs » gt Cre » Wamen's Heath

ol areing < Intema Medirt
i

g Theopy
M Heth + Mty » Nowscparhy

tcslGmecdiogy + Optormetry « Ve

* Gt
Thetopy - Neonotal Penat
-

BenelisandC

 fnestheselogy  Aud
Endocrrviogy « Enteroson:

409y ea nose. e hraat) + Parho
) + Respectory Theopy i

Neghvoloay « Nesxclogy
Prysicuy ehabirat
.y » Specch Theopy o 5

Theopy » Conat Core

Mossoge

Cover Interior spread +
one plan page
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SMALL BUSINESS @ o @
:Al.lltE: PTR(;CHI;:!ES GROUP P A SroumHealhy
ed an benerirs

Take the next step ir-worksite wellness.

Thank you for your interest in Group Health
Choose a packao» est.

Let’s get started

Give yo @ \r\ea\"‘(\
G‘o\)p

To get started, contact your producer
P o account manager, o call our Sales
Department at 1-800-542-6312.
Our wellness consultants can help you select

1 Take alook at our “Compare your plan options” brochure to find a plan with the right blend of provider
choice, benefit coverage, and costs.

Audience

Online medical

a package that matches your organization’s
BQ B/ sma | | an d |0 rg e 9 rou ps 2 Use this checklist to ensure you're submitting everything required to get started. e % needs and budget.
e \OYE™™ s
() Signed employer application () If aself-employed or a sole proprietor applying as a group of 1, \Nﬂ\)ﬂov\ m\) O(\d
p s o 2 there must have been employment by the same small employer/ <O\ of
() Acopy of employer's license to do business in Washington state \\) 16 Y€
ole group for at least 12 months prior to applying for coverage. Submit ﬂO ,&»&‘(\\S e
(© Signed enrollment form for each employee wanting coverage verification that at least 75 percent (or 51 percent for agricultural ol e P~ e o sUee“ )
C d . . d . © Enrollment forms for former employees who are COBRA eligible businesses) of income has been derived from the business. eo\’&\—\\.l ee(\'\(\(-} o o o \“”;‘A
g i " e o'
once pt' a rt Irec h on / esl 9 n () Waiver form for each eligible employee declining coverage (mandatory () 1f a group of 1-3 subscribers, show proof of being a business by \WN \(\ ANC £ \,)e“e(\‘s NS G“Ld\a\ e ORSITE
for groups of 1-3 employees; recommended for groups of 4+) submitting the tax documentation forms listed in the enclosed \/\O 5 (3 Ma"‘ Qe s are® ‘ég:émg’é(““‘ﬁf
Underwilting Guidelines (Employer Guidelines, Section 4). QO o ot ™ essu(evz\“d\\ee‘“‘i‘-\m“"‘“oﬁ «s®
e ) > oS e
D I' bl o (o C“““M,\o@‘“z“ oot 90 et S LA
<0\ o e @0 60 ot e
elivera e 3 If you have any questions or would like a quote, call the Group Health Small Business Group sales executive we\\“ess ‘0\.‘50\“ or\"‘“w o ® \0“0\0“'“2 O & o $500/day
. . . et e ot o9 e g
. . listed on the enclosed business card or call us at 1-800-542-6312 and choose option 3. oW “'dee“\ v\‘“eé O \"‘ﬂ‘ ) ﬂg‘@o‘“ e wﬂ“ed 20-participant
\\Uhd (0 LES e o A A
Single page product info flyers e e o9 e e i
o0 ot AW XS oo PO con \
1“‘2““@ e s‘-ve“‘y o“del “ow"w o ot e::d w““\o:d - 05O e v\"’eﬁ‘\oéﬁ
0™ e e 9% WO o™ (¥ o™ Onsite coaching
oW o “\“geue“ e wce¥ o : ave sessions, 15 minutes.
9\0“'9 e (e€f 80 o™ Ces,\o\\e\)“‘&ed&\s g o “g\w\c& o per individual
We think you'll find the 24(7 o™ 1oV (o ene . o«
s o e Q0
o s e Sessions address
breadth of our plans and the CareNow: 5035”'“"9 oﬂce‘?\ o *‘i/“om“" & 0% o oo™ goals, barriers, and
quality of our service second fast online Broad he;;,ﬁ:e e““\‘Z s;“ e 409®° eov\e'\i\;qe & go“w\ 30 action plans
g i is* i ne " o O
to none. But we don’t stoj diooroels h f e R TE Y
ey ‘doctors @ et et e
there. Because, when it all N (008 g5 o e
comes down to it, it's about i ° f':r Nou? e,,‘ed\“gev\eose gwmo‘*ew ‘w end: e 5
getting care, easily, the way LUrgent onptf‘ = ‘“‘E‘esd\ed“\el *ore® T i R =//
3 g care -the- of 1 eV T ! O
B : @ O ol
you want it. Here's how we clinics care o

make access to care, ease-of-
use, and choice a priority for
our members.

@ Included with all plans regardless
of where you get your care

Coverage provided by Group Health Cooperative or Group Health Options, Inc.

record, with lab/

test results Worldwide
emergency
coverage

CareClinics:

mobile app

15:58G-1079.03 201508

e

o
e
e s s
A LoR™ o
o e
on (Ca
k\ﬁn\\‘D
i
xe s
P e e AT
e oD &
— .
= s

@ Indluded when you get primary care walictr core Emergency )
at Group Health Medical Centers care at area ; A S e ey
i n-person & o of
® Convenient publicservices Doctor-patient baspiials by s s o
“Not covered by insurance emaltviawet ot e Y cee
e

e

gram details
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Kasier Permanente

Story
Information packet for newly

pregnant patients

Role
Associate Creative Director

Deliverables:
Take-home folder with checklists
and newsletters

From the bump to the baby

Resources for your pregnancy, every step of the way

&% KAISER PERMANENTE.

206.713.2204 | jessiewyliedesign@gmail.com | jessiewylie.com

Congratulations on y

This is the start of an incredible journey. Birth(ser
here to help you understand the changes you
baby will go through during the next nine mor
to help you feel empowered to care for your

and to ask your doctor questions along the w:

What to expect: your changing bod
Every part of your body changes during pregnancy. S
such as weight gain and frequent urination, are cause
growing baby. Others are caused by changing hormos
especially emotional ups and downs and changes in s

BirthDayNews

Welcome to your secq

This issue of BirthDayNews will give you an
of the things to expect during the next few

Take time to enjoy your pregnancy
Take this time to enjoy your pregnancy - you'l probabl;
of your second trimester to be the easiest. Your second

Love and emotional support are imp
and friends, and ask for help when you need it -even i
having a hand to hold in the waiting room during a che
Unless your health care provider says otherwise, you |
to have sex. Be sure to discuss how you're feeling abo
your partner. Some women experience an increased i
sex; others have a reduced interest. Both are normal.

Your baby'’s first few weeks

8y 4 weeks, your baby's heart, brain, lungs, and eyes art
forming. By the end of week 12, your lttle one is up to

your risk of d

Your body is hard at work growing your baby. You're st
weight faster — about a pound each week. Eating well
and your baby's health. It's important not to skip meals
tolose weight. Follow your health care provider's advi
eating and weight gain

What's happening with your body
Your breasts may start to leak a whitish fluid called colo
breast milk). This might continue for the rest of your pre
breasts are getting ready to breastfeed.

You may notice short, rhythmic motions that can last sel
This means your baby has hiccups! You don't need to d
hiccups. They'll stop soon and won't hurt either of you
notice that your baby kicks and stretches more. You mal

see your baby squirming under your clothes.

T Tt

ﬁmﬁtrt&lgayNews
et ey :

h JT}* :S‘ECDND TRIMESTER

&

© Getting comfortable 2

Your baby’s almost he

You're now in the last trimester of your pregna
of BirthDayNews will help you plan your labor
If you have other children, we've included infol
how to prepare them for your new baby.

Baby’s movement and position

By the eighth month of your pregnancy, your baby weig
and is about 16 inches long. You may notice that your b
fewer turning movements. Instead, you'l feel more kicki
from one side to the other. When your baby is most acti
feel at least 10 movements in a two-hour period. Ifyou
pregnancy care team.

At 3410 36 weeks, your health care provider will begin
baby's position. Most babies settle into a head down p
birth. However, some babies stay in 2 bottom-first (bree]
(sideways) position. Ifyour baby has not turned head d
your health care provider may try to turn the baby.
After 38 weeks, your provider will see you every week u
born. He or she may check your weight and blood pres
your uterus, do a pelvic exam, and listen for your baby's
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Congratulations on the birth of your baby!

This last issue of BirthDayNews offers some helpful

information to prepare you for baby's first days and weeks.

Tips for your hospital stay
Keep your baby safe

Ask

Al hospital staff badges.

g ¥
baby leave your room with anyone not wearing an ID badge. If someone

Let the hospital staff know

you don't know wants to take your baby from your room, turn on the. what you need or if you

nurse call light

Prevent infection

have questions about caring

for your baby. They will help

you prepare for taking your
home

Your baby's immune system is still developing. People who touch your baby.

baby should wash their hands first, and anyone with a cold should

avoid visiting

Wear your ID wristband

You and your baby will have wristbands with matching numbers. Let
your nurse know immediately i your or your baby's wristband is missing.

Limit visitors

You need to rest in the hospital, and get to know your baby. Of course,
your partner may come and go at any time. Other visitors should come
during visiting hours only when you invite them. And when you get
home, try to imit your visitors for the first few weeks so you don't get

100 tired.

% KAISER PERMANENTE.
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OUR LADY OF THE LAKE
Pro bono design for a
Catholic school

Story

Our Lady of the Lake Catholic
school needed some updated
stationery and banners.

Role
Art direction, concept,
design, production

Deliverables
Thank you cards, stationery,

banners.

Corporate notecard

Large banners, printed on vinyl

X% OurlLady of the Lake
CATHOLIC SCHOOL

HEARTS+MINDS+SPIRITS

Recognition cards for
students and staff

206.713.2204 | jessiewyliedesign@gmail.com | jessiewylie.com
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